Richard Robinson has been the CEO of Hourglass, the safer ageing charity since late 2018. He has overseen a wholesale change of ethos, a rebranding and a modernisation agenda which has included the launch of 24/7 services, online enquiries and a significant increase in frontline impacts. 

Richard initially trained as a journalist before working in communications, external affairs and development in a range of third sector organisations, both in the UK and overseas. This culminated in being appointed as the CEO of the Olympic Park charity as part of London 2012. Richard has worked in international development, the creative arts as well as in the health and welfare sector. 

